
1

DECEMBER 8, 2020

Future of Digital 
Advertising: Gaps and 
Opportunities

California Fair Political Practices Commission

Digital Transparency Task Force



25
IN-HOUSE

EXPERTS

OFFICES INFOCUSED 
ON

Data &  
Digital Media

WINNING 
SINCE

2003Sacramento, CA

Washington, DC



“California voters should be able to know 
who paid for, and who is responsible for, 
each paid political ad they receive.”  

— Digital Transparency Task Force Mission Statement

https://www.fppc.ca.gov/content/dam/fppc/NS-Documents/DTTF/Task%20Force%20Goals%20Outline.pdf


Most existing requirements are clear and 
straightforward
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WHAT’S WORKING WELL

Yes on 14 YouTube ad

No on 21 Facebook page header

No on 15 display ad



Gaps in Current Disclosures



Digital videos, like vertical and .GIF
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EXISTING GAPS IN ONLINE DISCLOSURES

Yes on 22 Facebook/Instagram video ad No on 15 Facebook/Instagram video ad



Digital videos, like vertical and .GIF
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EXISTING GAPS IN ONLINE DISCLOSURES

Yes on 16 animated .GIF No on 15 animated .GIF



Inconsistent platform enforcement
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EXISTING GAPS IN ONLINE DISCLOSURES

Screenshots: Google search results for “Prop 15” keyword, October 14, 2020



Inconsistent platform enforcement

9

EXISTING GAPS IN ONLINE DISCLOSURES

Google “Report an ad” form

Facebook “Report ad” confirmation

https://support.google.com/google-ads/contact/vio_other_aw_policy


P2P texting & Influencer stories
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EXISTING GAPS IN ONLINE DISCLOSURES

As sent to registered Sacramento County voter, October 4, 2020

Instagram Story posted by @sampottorff on November 1, 2020



Opportunities



California’s centralized transparency 
center must:
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FPPC DIGITAL TRANSPARENCY TASK FORCE

• Move at campaign speed. 24-hour rule works well 

FPPC Form 497: 24-hour Contribution Report

https://www.fppc.ca.gov//content/dam/fppc/NS-Documents/TAD/Campaign%20Forms/497.pdf
https://www.fppc.ca.gov//content/dam/fppc/NS-Documents/TAD/Campaign%20Forms/497.pdf


California’s centralized transparency 
center must:
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FPPC DIGITAL TRANSPARENCY TASK FORCE

No on 15 direct placements on Los Angeles Times

• Move at campaign speed. 24-hour rule works well 

• Be publisher agnostic. Not be dependent on news 
publishers or programmatic display and video platforms 
to opt-in 



California’s centralized transparency 
center must:
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FPPC DIGITAL TRANSPARENCY TASK FORCE

Facebook “Report ad” pop-up

• Move at campaign speed. 24-hour rule works well 

• Be publisher agnostic. Not be dependent on news 
publishers or programmatic display and video platforms 
to opt-in 

• Enable peer reporting. Create direct lines to FPPC to flag 
non-compliant ads 



California’s centralized transparency 
center must:
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FPPC DIGITAL TRANSPARENCY TASK FORCE

Facebook Ad Authorization process

• Move at campaign speed. 24-hour rule works well 

• Be publisher agnostic. Not be dependent on news 
publishers or programmatic display and video platforms 
to opt-in 

• Enable peer reporting. Create direct lines to FPPC to flag 
non-compliant ads 

• Ensure credibility through verification. Facebook 
provides a best-in-class example  

https://www.facebook.com/business/help/208949576550051?id=288762101909005


California’s centralized transparency 
center must:
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FPPC DIGITAL TRANSPARENCY TASK FORCE

• Move at campaign speed. 24-hour rule works well 

• Be publisher agnostic. Not be dependent on news 
publishers or programmatic display and video platforms 
to opt-in 

• Enable peer reporting. Create direct lines to FPPC to flag 
non-compliant ads 

• Ensure credibility through verification. Facebook 
provides a best-in-class example  

• Expand beyond digital. Text messaging, robocalls, 
addressable TV and OTT, and direct mail are common 
tools of the trade without visibility or transparency

FPPC Digital Transparency Task Force Mission Statement

https://www.fppc.ca.gov/content/dam/fppc/NS-Documents/DTTF/Task%20Force%20Goals%20Outline.pdf
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